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YOC at a glance
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AdvertiserPublisher

User

› Content free of charge

› Better user experience

› Positive (non-intrusive) ad experience

› Premium positioning

› High monetization

› Retaining users (and not losing them)

Business Model YOc
providing a better advertising experience for everyone

› Reach relevant target groups

› Positive impact on brand metrics

› Relevant environments in high reach

A Better
Advertising 
Experience

For Everyone
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Growth of over 20% for the third year in a row
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VIS.X® platform as Business Growth Driver

Revenue

2022 FY 2023 FC

23.4

GROSS PROFIT MARGIN Net INCOME

2022 FY 2023 FC 2022 FY 2023 FC

29-30 45% 45%

2.1*

2.5-3.0

*Reported in the Annual Report 2022 EUR 2.3 million: includes a one-off effect in the amount of EUR 0.2 million

+24 - 28% +/- 0 PP +19 - 42%
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The Technology Platform 
for High-Impact Advertising
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This is VIS.X®
The ideal trading platform for effective digital advertising

VIS.X: a unique technology platform

› Automatic trading of digital advertising units

› Unique selling point: automated delivery & playout 
of self-developed YOC high-impact ads

› Connected to global purchasing platforms
(The Trade Desk, Xandr, Google et al.)

› High reach: >2,000 European premium publishers' 
sites and apps

› Scaling of profitability through continuous 
increase of trading volume
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Tech Stack VIS.X® Platform
VIS.X® and YOC Ads create YOC’s technological unique selling proposition

Platform Management

Publisher 
Inventory

Agencies & 
Advertisers

Header Bidding
(Client/Server)

VIS.X® Tag
(Web)

VIS.X® SDK
(App)

Supply Connectivity

YOC Ads

VIS.X® Platform

YOC Hub

Media Delivery Demand Management

I/O Demand

Programmatic 
Demand

Demand Side 
Platforms
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Stop Advertising.
Start telling a story.
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YOC  UNDERSTITIAL AD® 

YOC  INLINE VIDEO AD

Medium rectangle HIG
H I

MP
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DS

YOC  MYSTERY AD® 

YOC  MYSTERY SCROLLER® 

YOC ADS PLUS

YOC BRANDED 
TAKEOVER

YOC SKIN

YOC Desktop 
HIGH-IMPACT ADS

M O B I L E D E S K T O P

100%
Programmatic

100%
Viewability

100%
I/OYOC High-Impact Products
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› Creative ad formats
Numerous possibilities for dynamization and personalization

› Higher advertising impact for advertisers
Significant increase in digital advertising metrics
(attention, visibility, brand awareness, click-through rate, etc.)

› Better user experience
Users are not disturbed in their reading flow,
but invited to interact

› Better monetarization for publishers 
Higher prices than standard ad formats

YOC High-Impact Ad Formats
INCREASED Brand Awareness through high-impact ad formats
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Study Results

15

From Awareness to Action

42 % would consider 
interacting with the 
high-impact formats

30 % consider the advertised brand 
for a purchase after interaction 
with the high-impact format

Nielsen & YOC Study: From Awareness to Action: Does High-Impact Advertising provoke User Engagement, May 2023

55 % 
can better recall the 
advertised brand through 
interaction with the high-
impact format

31 % would recommend the brand 
to others after interacting 
with a high-impact format
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› Maximum space for brand communication 
through combination of various high-impact 
advertising formats from YOC

› Unprecedented level of attention and a lasting 
advertising effect through repeated exposure

› The product convinces with endless creative 
implementation possibilities (Video, HTML5, etc.)

YOC Branded Takeover
Maximum Awareness

BOOST YOUR ADVERTISING MESSAGE

Video Completion 
Rate

CTR

Viewability 
Guaranteed

100%

>1,5 %

39%
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03
Publishers &
Advertisers
YOC Mystery Ad®

Client: BMW
Poland, Q4/2021
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Customer & Sales Overview
Leading global publishers and advertisers trust in YOC’s technology

Advertisers(1)Publishers

142 162 179 193

1,122 1,183
1,358

2019 2020 2021 2022

# of publishers # of sites

296 293 255
316

31
97 164

176
327

390 419
492

2019 2020 2021 2022

# I/O advertisers # of programmatic advertisers

CAGR: 15%

Note: (1) Only includes advertisers which have spent at least € 5,000 per year

Why Advertisers select YOC

› Higher relevant reach of inventory and audiences

› Increased KPIs through High-impact ad formats
› Reaching relevant target groups at scale

Why Publishers select YOC

› Multiple trading channels deliver optimal monetization

› Premium positioning towards global top advertisers
› Higher user retention through YOC’s ad formats
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Selected Premium Publishers
highly diversified Inventory providing significant premium reach

7%
Publishers 6 - 10

76%
Others

9%
Publishers 11 - 20Revenue 2022

€ 23.4 m

Publisher Concentration(1)

9%
Publishers 1 - 5

Excerpt of Premium Publisher

Notes: (1) based on revenue, percentages are rounded 19 © YOC AG 2023

Business & TECH Lifestyle & SERVICES SPORTS MUSIC & ENTERTAINMENTNEWS

And Many more …



Selected Advertisers
globally renowned brands with extensive advertising budgets

9%

60%

Customers
11 - 20

25%

Customers
1 - 5

Remaining
customers

Customers
6 - 10

100%

Total

Customer Concentration Programmatic Customer Concentration Insertion order

Customers
11 - 20

16%

Remaining
customers

14%

Customers
1 - 5

7%

TotalCustomers
6 - 10

63%

100%

2,737
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Financials

YOC Desktop Skin
Client: American Express
Austria, Q4/2021
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Financial Development 2021 vs. 2022 
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Sales growth of 24% leads to an increase of EBITDA of 25% 2022

EBITDARevenue
+25%

2021 FY 2022 FY

+24%

2021 FY 2022 FY

18.8

23.4

3.5

2.85



KEY FINANCIAL FIGURES FY 2022 VS. 2021 
Gross profit margin reaches 45% / Net Income: 2.3 €m

KEY FIGURES ACCORDING [IN €M] FY 2022 FY 2021 DELTA FY 2020

REVENUE
VIS.X® platform as main growth factor 

23.4 18.8 24% 15.5

GROSS PROFIT MARGIN [%]
Envisaged target >45%

≈ 45% ≈ 43% ≈ 2 pp 41%

INVESTMENT IN OWN TECH STACK 
Focus on investment in technology innovation

1.2 1.1 10% 0.9

OPERATING PROFIT (EBITDA)
Investments in VIS.X® platform & workforce lead to scaling of business model

3.5 2.85 25% 1.83

NET INCOME
Continued scaling of profitability

2.3 2.1 10% 0.3
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YOC Group Key Facts Q1 2023
Software Platform for High-impact Advertising technology at scale

5.2 M
Revenue [EUR]

in Q1/2023

+6.1%
EBITDA margin

in Q1/23

+18%
Group revenue

growth Q1/23 -Q1/22

44%
Gross Margin 

in Q1/23

>2,000
European premium 

publisher sites in reach

42%
Intention to interact 

with YOC high-impact 
ad formats(1)

>85
Employees with strong 
in-house development

80%
Of top 500 global 

advertiser are
YOC clients

Note: (1) Nielsen study May 202324 © YOC AG 2023 



Q1 2023 and Financial Outlook 2023
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VIS.X® platform as Business Growth Driver

› Revenue: 29.0 – 30.0 Mio. EUR (+24 – 28%)
(2022: 23.4 Mio. EUR)

› Gross Profit Margin: 45% (+/- 0 PP)
(2022: 45% Mio. EUR)

› EBITDA: 4 – 4.5 Mio. EUR (+14 – 29%)
(2022: 3.5 Mio. EUR)

› Net Income: 2.5 – 3.0 Mio. EUR (+19 – 42%)
(2022: 2.1* Mio. EUR)

Actuals Q1 2023 Guidance Fiscal year 2023

› Revenue: 5.2 Mio. EUR (+18%)
(Q1/2022: 4.4 Mio. EUR)

› Gross Profit Margin: 44% (+1PP)
(Q1/2022: 43% Mio. EUR)

› EBITDA: 0.3 Mio. EUR (-50%)
(Q1/2022: 0.6 Mio. EUR)

› Net Income: 0.0 Mio. EUR (-96%)
Q1/2022: 0.3 Mio. EUR)

© YOC AG 2023 

*Reported in the Annual Report 2022 EUR 2.3 million: includes a one-off effect in the amount of EUR 0.2 million



› Increase in personnel for further internationalisation, scaling and product & platform 
development in the second half of 2022 causes higher personnel expenses in FY2023

› Revenue and profit share of Nostemedia Oy included as of 21st of March 2023 – therefore 
only minor effects on Q1/2023 group figures

› Q1/2023 financial KPIs are in line with our budget planning. Therefore, we confirm the 
forecast for the FY2023

Statement figures Q1 2023

26

VIS.X® platform as Business Growth Driver

explanatory Notes
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Growth Strategy
YOC executes on three key drivers for further growth

#3 New products#2 New markets#1 Core markets
› Three product offering initiatives will 

enable YOC to expand to additional 
channels
› Desktop is currently being rolled out 

(~8% revenue share), further scaling 
of In-App inventory and entering 
Connected TV as a next step

› Inorganic growth via acquisition 
of national players with excellent 
access to local supply and 
demand, but without own 
technology
› Organic growth through entering 

new markets with own offices 
and staff, in case acquisitions are 
not feasible

› Continuous investments in the 
platform based on clear strategic 
focus points
› Focus points include further 

development of features and 
functionalities, scaling, and 
growing premium inventory to 
optimize overall market position
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Roadmap 2023
Three Focus Areas according to the Strategy

New
Products  

Core 
Markets

Expansion

New advertisers

Increasing the 
efficiency of our

traffic

Scalability of the 
company

International
growth

High-impact 
product offering

Innovation

VIS.X® AI for the 
Demand side



First Acquisition Case Study
The acquisition of theINDUSTRY AG in Switzerland

› In January 2022, YOC AG acquired 100% of the 
shares in Zurich-based theINDUSTRY AG

› Purchase price is split into a fixed component 
of € 0.4m (0.4 x FY2021 sales) and a 
performance-related earn-out

› With its technology platform VIS.X®, YOC will 
provide immediate benefit to Swiss market 
participants and participate directly from the 
need of high-impact advertising formats

Transaction overview Projected revenue development (in €m)

Strong focus on high-
impact ad formats and 
delivery across premium 
publishers lacking its 
own technology platform

200M+
Monthly

ad requests

4.5m+
Monthly

unique users

7+
years of market 

experience

8
FTE at time of 

acquisition
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2022 2023FC 2024FC 2025FC

1.3
2.0

2.6
3.3

CAGR: >25%        



Second Acquisition Case Study
The acquisition of Nostemedia Oy in Finland

› In March 2023, YOC AG acquired 100% of the 
shares in Helsinki-based Nostemedia Oy

› Purchase price is split into a fixed component 
of € 1.2 M (0.4 x FY2022 sales) and a 
performance-related earn-out

› With its technology platform VIS.X®, YOC will 
immediately strengthen the business by its 
proprietary high-impact advertising formats 
and further upscale the programmatic business

Transaction overview Projected revenue development (in €m)

Strong publisher network 
with exclusive contracts 
and already 40% 
programmatic revenue 
share lacking products and 
own technology platform.

600M+
Monthly

ad requests

5.0m+
Monthly

unique users

9+
years of market 

experience

11
FTE at time of 

acquisition
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2023FC* 2024FC 2025FC 2026FC

2.0

3.2
3.8

4.7

*Refers only to the period from 21 March 2023

CAGR: >20%        



More Information under yoc.com
Thank you for your attention.
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Contact
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LET'S TALK

YOC AG

Greifswalder Str. 212
10405 Berlin 

ir@yoc.com
T +49 30 726 162 - 0

Dirk Kraus
CEO

dirk.kraus@yoc.com
M +49 170 437 3333

Listing
Deutsche Börse Stock Exchange
Prime Standard
“YOC“, WKN: 593 273

Management Board
Dirk Kraus

Supervisory Board
Dr. Nikolaus Breuel (Chairman)
Konstantin Graf Lambsdorff
Sacha Berlik


