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YOG BUSINESS MODEL



BUSINESS MODEL YOG

PUBLISHER

Premium positioning
High monetization

Retaining users (and not losing them)

Content free of charge

Better user experience

Positive (non-intrusive) ad experience

USER

A BETTER
ADVERTISING
EXPERIENGE
FOR EVERYONE

ADVERTISER

Reach relevant target groups
Positive impact on brand metrics

Relevant environments in high reach
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YOC HIGH-IMPACT AD FORMATS ——

¢
LANCOME
Numerous possibilities for dynamization and personalization La vie

est belle

Significant increase in digital advertising metrics
(attention, visibility, brand awareness, click-through rate, etc.)

W
Users are not disturbed in their reading flow, Ry
but invited to interact ;

W a)

NN

Higher prices than standard ad formats
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FOR HIGH-IMPACGT ADVERTISING



SSP

L

AD SERVER

—[]
VIS.X"Al

i
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THIS IS VIS.X®

Automatic trading of digital advertising units

Unique selling point: Automated delivery &
playout of self-developed YOC high-impact ads

Connected to global purchasing platforms
(The Trade Desk, Xandr, Google et al.)

High reach: >2,900 European premium publishers
sites and apps

Scaling of profitability through continuous
increase of trading volume

9 © YOC AG 2024



VIS.X AND YOC ADS GREATE YOC'S TECHNOLOGICAL UNIQUE SELLING PROPOSITION

TEGH STACK VIS.X PLATFORM

Supply Connectivity Media Delivery Demand Management

Header Bidding
(Client/Server)

Publisher VIS.X Tag Programmatic Agencies &
Inventory (Web) - Demand Advertisers

VIS.X SDK YOC Hub Demand Side

(App) Platforms

{ YOC Ads E— I/O Demand D

Platform Management
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VIS.X® DASHBOARD / YOCADS &

® Yoo ® Yoo

C (0 & hubyoc.com & C (0 & hubyoc.com

A e Reparting
®
DEAL CALCULATION OVERVIEW Q Search Management
YOC Company Platform Provider ar 1, 2022 - Mar 31, 2022
mpre SpentN2 (€) *  Morgin (€)
3rdPar ner o 6000000
Adv Payout eCPM s S Impressions voc NN 3rdParty NN Banner [N O
1.48M € 3.24 € 456.09M S sTase somo
40
“omo0
H
> > £ 300000
£
£ \ 2
2000000 [\
Display e )
6.24K € 1.31TM € 60,000
w2001 20303 20220045 20220308 222013 wzov19 222wz 2oz wzosm
Open Market Outstream Video
B ovonon - wowoz  Mobie Advertising GmbH Export v
" T PO Number Channel Dsp Name Agency Name Source Deal Name Impressions ¢ Views © VIR(W) © Cicks © CTR(W © Revenwe(6) ¢ Margin() © Margin() © Spent(@)
760.38K € o 7.22 € 0106-9300008  OPEN AUCTION Open auction 48857.299 3 0.00% 0 000%  7149482¢  3689524€ 108390
PREFERRED DEAL @ OPEN MARKET ream Vide m Video ar6  Mar1l Mar16 Mar2l Mar26  Ma 0106-9300008  OPEN AUCTION Goagle Ad Exchange Open Aucon 24667164 o o00% 75265 031% 979128¢  546327¢ wB1% 15254
0106-00213¢ PREFERREDDEAL  The Trade Desk YOC.OF > Matterkind > Amazon Advertising > 300 2627652 a 0 000% B20526€  465620€ 619% 12859
0106-9300008  OPEN AUCTION Smort RTB. Open auction 6714350 o 0.00% 0 000% 725281  4nmseie 3660% 11439
01060026146  PREFERREDDEAL  MedioM Havos Media Fronkf..  YOC.DE > Havas > KIA V6 > Mystery Ad Interacs 1657932 628435 37.90% 0 000% 689325¢  386696¢ 9% 10760
Adv Payout eCPM %, Total  Deals and Line ltems Adv Payout eCPM  Products (VIS.X) 0106-0018242  PREFERREDDEAL  The Trade Desk VivaKi Gmb: YOC.0E > AOD > Samsung > Intersttial > RON > 1094703 998264 oL19% 0 000% 619438¢  341303¢€ wE52% 9607
50.53 Various / Open Market 311.97K € 184€ YOC Understitial Ad 3 4 0106-0026978  PREFERREDDEAL  DV360 (DBM) Testaccount PMP Yoc. réal > LANCOME OUI LVES > Myster. 1110418 949022 85.47% o 0.00% 603451€ 334358€ 3565% 9378
V360 (0BM) 12.60% DE_Tchibo_Aktionstarif_KW11_MysteryAd_emq/ K 16.00€ | | 3rd party Myst 0106.0022648  PREFERREDDEAL  Adform Testoccount PMP YOC.0E > Vodafone > GigaKombi Always On > Ou. 043862 835850  BBSGH 0 000% 600287¢  396640€ 079% 9969
01060023284  PREFERREDDEAL  DV360 (DBM) Haves Media Frank~..  YOC.DE > Affpert > Diverse > Seat 3732433 > V. 2923082 1265208 4294% 0 000% 520633 ¢ 107209¢ vun 827
The Trade D 46K 3 DC.DE > Havas > KIA EV6 > Mystery Ad Interacti 00 YOC Banner Classic 26 19.06%
0106-0026146  PREFERREDDEAL  Mediaioth Haves Media Frank... YOC.DE > Havas > KIA EV6 > Mystery Ad Hotspot. 1202666 448803 3732% 0 000% 498746¢  281865¢ Ww11% 7806
MediaMath 4 6 YOC.DE > Matterkind > Amazon Adv g < YOC Mystery Ad 226.48 16.15% 0106-0021305  PREFERRED DEAL The Trade Desk Codrean GmbH & Co..  YOC.DE > Matterkind > Amazon > 300x250 > ME 2070568 1223164 59.07% o 000% 395077 € 2253.10¢€ 3632% 6203

@ YOC Ads - DE_39 Sky_Fictio @ YocHu

C O & no.

O & hubyoc.com

Reporting (] Reparting
&

GLOBAL DASHBOARD
< YOC ADS ACINE
Export Tog
SiotiD: Kow-Ekkawsk (O ; C C BETA YOC Company Publisher Mar 1, 2022 - Mar 31, 2022
The: DE_39 Sky_Fiction_Cinera_DESKTOP SKIN_SEP
Tt Porty Ad Adv Payout Total Traffic RPM eCPM Ads Served Impressions Impression Rate
Product: Third Party Ad y P!
)
1.40M € 11.55B 0.121 € 4.44 € 2.08B 315.54M 15.20%
Preparation/Asset details @ Frovuct stecton s Configuration
= Third Party Ad
= - —e— Total Traffic Payout [l Ads Sen W impressions A W cnkoovn) N (other)
®0 8 @ desiaoppreview x ° an
< & yoccom B 400M
" Traffic by Inventory Traffic by Device Type
5\ cinema escrSing 1 P @ EEVSXSOK o) N o)
35% 4% I £l
Traffic by
§
£ Publishers s 5 Sites Adv Payout RPM
g | tvEmm DE_QuarterMed 2 27,643 57.05 419 Kicker_android 6 21.91K €
] JEDEN TAG EIN JEDEN TAG EIN =
= NEUER FILM NEUER FILM AT Vilhaben
¢ T premr: 7 . T
K A PL_PolskaPress_Nowe 7 6 1269K € 0018€ TVN_HeaderBidding
iy -
M’IMGU LOREM IPSUM DOLOR SIT AMET JUDAs DE_Traffectiv 696.7M o 276.52K € 7 5 willhaben_desktop_HB_c2s
A N Lorem ipsum dolor sit amet. consectetur adipiscing elit, sed BLACK MESSIAH = e —
b do eiusmod tempor incididunt ut labore et dolore magna | PL.TVN_Direct 7 208K € gutefrage.net
aliqua. Ut enim ad minim veniam, quis nostrud exercitation e P P ——
ullamco laboris nisi ut aliquip ex s . SKab feszeriiosto )
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START TELLING A STORY.



«* Nielsen
RESEARCH STUDIES NIELSEN AND YOC

OVERVIEW & POSITIONING

<** Nielsen
“** Nielsen

Planning for |

From Awarene

SS to Action
Does Highfimpact Advertismg
Mmpact

Provoke User Engagemem?




«*> Nielsen
RESEARCH STUDIES NIELSEN AND YOG

KEY TAKEAWAYS




AN INNOVATIVE PLATFORM MODULE: THE VIS.X" Al

HOW VIS.X" Al UNLOCKS THE NEXT LEVEL OF HIGH-IMPACT ADVERTISING

VIS.X® Al bundles a set of innovative algorithms

VIS.X® Al enables machine-learning prediction of statistical
& historical data and the performance of publisher ad units

VIS.X® Al operates at the intersection of placement, display
options, YOC ad formats, and campaign goals, enabled by

the direct publisher-integration in VIS.X® VIS-X® AI
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3 DIMENSIONS OF OUR PREDIGTIVE MODELS

SELECT KPI WEIGHTING

Al OPTIMIZATION
Viewability il
CTR
Completed View I:] D
Ou
OU

‘ VIS.X"Al

16

— -

DEMAND
INFORMATION

SUPPLY
INFORMATION

USER
INFORMATION

kicker freundin ® runks seesBBE  \p\p Fioanse

RP.ONLINE 838 cazeTapL ngame  EatSmarter! SPIEGEL

- Geo/Device/Language details

- 0S/Device/Browser/App details
- DMP segments details

- Interaction history and frequency

J
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MAXIMIZING THE POWER OF HIGH-IMPAGT ADVERTISING

YOG Al-POWERED SOLUTIONS

UNIQUE COMBINATIONS
OF HIGH-IMPACT FORMATS

SELECT KPI WEIGHTING
Al OPTIMIZATION

Viewability
CTR

Completed View

VIS.X" Al

17

REAL TIME VIS.X Al
OPTIMIZATION

EXTENSIVE REACH

PUBLISHER

CUSTOM CREATIVES &
MULTIPLE FEATURES

AD FORMATS

11

®

© YOC AG 2024



ONE GREATIVE - ALL APPROACHES

YOG UNIVERSAL VIDEO SOLUTION

16:3 VIDED

= é w" _l-” :. ‘.b ' Il{
- ——— X
YOC ZOOM AD

INTERSTITIAL

DEMO

YOC SITEBAR



https://cf.yoc.com/iySQ-guac-ltDt

ONE GREATIVE - ALL APPROACHES

VIS.X" AI-BASED OPTIMIZATION

16:9 VIDEO

VTR

Client Weighting

Viewability

CTR

VTR (Completion)

Engagement

=
=0

YOC UNDERSTHTIAL AD®

OUe
VIS.X" Al

INTERSTITIAL YOG Z0OM AD YOG SITEBAR YOC INLINE VIDEO AD
Ad Product Performance Characteristics
e e e e e e e e e ke e e e Ak ke e e e ke ke
e e e e ke e e e e e e
e ke ke e ke e e e e e e e ke e
e e e e e ek e e e e e e e
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YOG UNIVERSAL DISPLAY SOLUTION
CREATIVE CUSTOMIZATION

YOC SITEBAR

YOC UNDERSTIITIAL AD®

20 © YOC AG 2024
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YOC UNIVERSAL DISPLAY SOLUTION
OPTIMIZATION

& FEATURE

|
ssssss @ FEATURE?

SWIPE FEATURE
_______________________________________ YOG UNDERSTIITIAL AD®
HOTSPOTS FEATURE |
-+ @ FEATURE |
+ |
+ @ FEATURE?2

uuuuuuu

YOC SITEBAR

== @ [pATyRE |
al |
"~ @ FEATURE?




try.yoc.com

try.yoc.com

try.yoc.com

St s , ERS & o X » ”2
ADVERTISERS ~ “~ ..t —

Client: BMW
Poland
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HIGHLY DIVERSIFIED INVENTGRY PROVIDING SIGNIFIGANT PREMIUM REACH

PUBLISHER CONCENTRATION

EXCERPT OF PREMIUM PUBLISHER PUBLISHER CONGENTRATION

NEWS BUSINESS & TECH LIFESTYLE & SERVICES ~ SPORTS  MUSIC & ENTERTAINMENT

RP ONLINE heise ' : . 15%
e /’ online ﬁeundln kICker l'adl\D.de Publishers 1 -5

RND. @ netzwelt” PROMIFLASH JFORMELL.de @® lautde T _510/;
gonnect ® PROMPOOL 2 TOTAL O BuzzFeep _ 6%
‘ REVENUE FY 2023 " Publishers 11 - 20
KURIER finanzenenct SZENE(], « bergfex £306M
NEWSAT  LEADERSNET tvn =G@Pa PULS B

nnnnnnnnnnnnnnnnnnnnnnn 7 4%

*

Others

pREse” GPARKIET Gala smotooi
©  Vowwem  [|[[ e G

AND MANY MORE ...
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ADVERTISER CONGENTRATION

CUSTOMER CONCENTRATION PROGRAMMATIC

59%
100%
,,,,,,,,,,,, 8%
,,,,,,,,,,,,, 9%
24%
Customers Customers Customers Remaining Total
1-5 6-10 11-20 customers
, B
amazon 11D (0 2
Galoas ~— Auor Ccttily BREITLING
"IN " ons _ N
D ke ivests  NETFLIX

"NESPRESSO

Mercedes-Benz

CUSTOMER GONCENTRATION INSERTION ORDER

60%
100%
13%
7777777777777 9%
18%
Customers Customers Customers Remaining Total
1-5 6-10 11-20 customers

ancomr (Y

O vodafone

Dhoiep - ebay IKEA ING £

PHILIPS  samsune  SKY
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CUSTOMER & SALES OVERVIEW

PUBLISHERS ADVERTISERS U
.................................... CAGR: IB% .
2,492 :
v
1913 734
1,358 528 296
1,183 : 442
376 230
171
162
438
142 161 178 215 214 271 298
2020 2021 2022 2023 2020 2021 2022 2023
# of publishers # of sites # /O advertisers # of programmatic advertisers
Why Do Publishers Choose YOC Why Do Advertisers Choose YOC?
Multiple trading channels ensure optimal monetization Higher relevant reach through premium inventory
Premium placement with global top advertisers Improved KPIs with high-impact ad formats
Increased user engagement through YOC ad formats Targeted audiences at scale

25 1) Includes only advertisers with an annual revenue volume of at least €5,000 © YOC AG 2024



try.yoc.com

AMERICAN EXPRESS 'oc.com/preview/desktop-news/MOLK-t4)v-W7hq Q ®

Staging YOC Intranet Personio  [[d Login | Mailchimp Manage network dr.. =% Slack | general | YO.. @ PVP Standardportal...

product
offering all oy

digital a ng - making
¢ o-to t rammatic

time at transaction

cing elit

junt ut labor

nim ad minim

Die brandneue
Platinum Card fficia deserunt mollit
aus Metall orum

jtat non proident

Client: American Express
Austria
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YOG AT A GLANCE - KEY FACTS 2023

30.6 M +317%

Revenue Growth in Revenue
[EUR] [YoY]

>100 427

Would consider
interacting with the
high-impact formats

shown?)

Employees with strong
personal development!

27 Note: 1) Measured by FTEs including trainees, board members and freelancers 2) Nielsen study May 2023

467

Gross profit
margin

>2.900

European premium
publisher sites within
reach

4.4M

EBITDA (+27%)
[EUR]

>10%

Of the 500

largest advertisers
worldwide are

YOC clients
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GROWTH OF >20% FOR THE THIRD YEAR IN A ROW

18,8
15,5

2020

REVENUE [€M]
........ 3' % -
306
234
2022 2023

2021

1,8

2020

EBITDA [EM]
........ +97Y%
4,4
3,5
2,8
2021 2022 2023



KEY FINANCIAL FIGURES 2023 V5.2022

KEY FIGURES ACCORDING [IN €M] 2023 DELTA 2022 202I
REVENUE 30.6 +31% 234 18.8
GROSS PROFIT MARGIN [%] ~ 46% +1 pp ~ 45% 43%
INVESTMENT IN OWN TEGH STACK 1.5 +25% 1.2 1.2
OPERATING PROFIT (EBITDA) 4.4 +27% 3.5 2.8
NET INCOME 2.9 +24% 2.3 2.1




GROWTH PATH TO BE GONTINUED THIS YEAR

FORECAST 2024

REVENUE NET INCOME EBITDA
............. |8_2|% ............... ............. 2'_55% .............. . ............. |4_3B% ............
: \
36 - 37 35-45 5.0 - 6.0
36.6 2;9 4-_4
FY 2023 Forecast 2024 FY 2023 Forecast 2024 FY 2023 Forecast 2024
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Hi/2024 AND FINANGIAL OUTLOOK 2024

KEY FIGURES HI/2024

Revenue: €15.5M (+23%)
(H1/2023: €12.6M)

Gross Profit Margin: 46% (+1 PP)
(H1/2023: 45%)

EBITDA: €1.8M (+198%)
(H1/2023: €0.6M)

Net Income: €0.9M (+507%)
(H1/2023: -€0.2M)

OUTLOOK FY 2024

Revenue: €36.0 - 37.0M (=+21%)
(2023: €30.6M)

Gross Profit Margin: 47% — 48% (=+1-2 PP)
(2023: 46%)

EBITDA: €5.0 — 6.0M (~+15% — 35%)
(2023: €4.4M)

Net Income: €3.5 - 4.5M (=+20% - 55%)
(2023: €2.9M)
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GROWTH STRATEGY

#1 CORE MARKETS

Continuous investments in the
platform based on clear strategic
focus points

Focus points include further
development of features and
functionalities, scaling, and
growing premium inventory to
optimize overall market position

#2 NEW MARKETS

Inorganic growth via acquisition
of national players with excellent
access to local supply and
demand, but without own
technology

Organic growth through entering
new markets with own offices
and staff, in case acquisitions are
not feasible

#3 NEW PRODUCTS

Three product offering initiatives will
enable YOC to expand to additional
channels

Desktop is currently being rolled out
(~8% revenue share), further scaling
of In-App inventory and entering
Connected TV as a next step

© YOC AG 2024



YOG SHARE

Stock Exchange  Regulated Market / SHAREHOLDER STRUCTURE

Segment Prime Standard Overview by ownership in %

ISIN DEO0005932735

03.88% 18.89% 10.20%

WKN 593273 .
Free float Management Board* Dr. Kyra Heiss

Number of shares 3,476,478

Market Cap =~ 58.0 mEUR 5.'5% 3-97% 2-90%

Karl-J. Kraus Dr. Martin Steinmeyer Eiffel lvestment
Group SAS

1.66% 3.30%

Supervisory Board HHS Grundstiicks- und
Coverage Montega (since 10/2022) Beteiligungsgesellschaft

Warburg (since 01/2024) mbH & Co. KG

*The shareholding held by dkam GmbH is attributable to Dirk Kraus. © YOC AG 2024



THANK YOU FOR YOUR ATTENTION.



